DIE PARTY ISTVORBEI

Fortlaufende gemeinsame Kunstaktion in 6ffentlichen Raumen

#Hthepartyisover2020s

ANLEITUNG

Du wabhist die Kleidung aus derTHE PARTY IS OVER-Kollektion aus. Es kann sich um ein
oder mehrere Kleidungsstiicke handeln.

Es kann Kleidung sein, die Du fiir Dich personlich zum Tragen auswabhist, oder die Kleidungs-
stiicke, die Du an jemanden anders "verschenken" mochtest.

Wenn Dir das Kleidungsstiick gefillt, zieh es an (Trage es in der Offentlichkeit oder zuhause).
(Bitte mach ein Foto oder eine Videodokumentation mit Deinem Mobiltelefon oder einer be-
Iiebigen)Kamera, die Du hast. Schicke mir das Foto oderVideo. Teile es in den sozialen
Medien

Wenn Du die Kleidung an Freunde oder Familienmitglieder weitergeben méchtest, kannst
Du dies gern tun.
(Bitte mach ein Foto oder eine Videodokumentation mit Deinem Mobiltelefon oder einer be-
II{;Ieb(ijg_en)Kamera, die Du hast. Schicke mir das Foto oderVideo. Teile es in den sozialen

edien

Bringe die Kleidung an einen 6ffentlichen Ort, eine StraBenecke, einen 6ffentlichen Park,
ein Theater, ein Museum, ein Geschaft usw. und lass sie dort liegen. Du kannst die Kleidung
in der Kartonschachtel oder auf den Kleiderbiigeln lassen oder sie einfach "schon" ohne zu-
satzliche Requisiten platzieren. Stell sie als "Geschenk" aus. Du kannst ein Schild anbringen,
auf dem erklart wird, dass die Kleidung ein Geschenk ist und umsonst mitgenpmmen
werden kann. Du kannst Passant:innen einladen, die Kleidung mitzunehmen. Ubergib die
Kleidung direkt an jeden, der sie mithnehmen moéchte.
(Bitte mach ein Foto oder eine Videodokumentation mit Deinem Mobiltelefon oder einer be-
Ilsleb(ijg_en)Kamera, die Du hast. Schicke mir das Foto oderVideo. Teile es in den sozialen

edien

Du kannst die Kleidung in Umkleidekabinen oderToiletten ablegen.

(Bitte mach ein Foto oder eine Videodokumentation mit Deinem Mobiltelefon oder einer be-
Iiebigen)Kamera, die Du hast. Schicke mir das Foto oderVideo. Teile es in den sozialen
Medien

Spiele mit der Kleidung. Zieh sie in der Offentlichkeit an. Geh darin spazieren. Tanze. Mach
ein Modeshooting. Mach eine Party. Wasche sie, biigle sie, benutze sie. Zieh sie aus und
bleib nackt. Tu, was immer dirin den Sinn kommt. \Verschenke die Kleidung oder gib sie
zuriick. (Bitte mach ein Foto oder eine Videodokumentation mit Deinem Mobiltelefon oder
einer beliebigen Kamera, die Du hast. Schicke mir das Foto oderVideo. Teile es in den sozi-
alen Medien%e

Eine Foto- oderVideodokumentation Deiner Aktion ist die einzige Moglichkeit, wie Dein
Beitrag sichtbar und Teil der Aktion wird! Bitte sende Deine Bilder und Videos mit Deiner
kurzen Einverstandniserklarung direkt an:

studio@sejlakameric.com weitere Informationen/

furtherinformations:
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THE PARTY IS OVER ist ein kollektiver Prozess und es I ] :

ist toll, dass wir hier gemeinsam in Aktion treten! : Kunethaus i
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Sejla Kamerié

THE PARTY IS OVER

Ongoing participatory action in the public space

#Hthepartyisover2020s

INSTRUCTIONS

You choose the clothes from THE PARTY IS OVER collection. It could be one or more items
of clothes.

olt can be the clothes that you would wear or the items of clothes that you would ‘givea-
way.

Ifyou like the clothes you wear it (Wear it in public or on your own).
o(Please take a photo orvideo documentation simply using your mobile phone orwith any
camerayou have. Send me a photo orvideo. Share it on social media)

Ifyou like to give the clothes to your friends or family members feel free to do so.
o(Please take a photo orvideo documentation simply using your mobile phone orwith any
camerayou have. Send me a photo orvideo. Share it on social media)

Take the clothes to any public space, streets corners, public parks, theatres, museums,
shops etc. and leave it there. You can leave the clothes in the carboard box or on the han-
gers or just place it nicely without any additional prop. Display it as ‘gift: You can write a
sigh explaining that clothes are gift and can be taken for free. You can invite passers-by to
take clothes. Hand the clothes directly to anyone who is interested in taking it. (Please
take a photo orvideo documentation simply using your mobile phone orwith any camera
you have. Send me a photo orvideo. Share it on social media)

You can leave the clothes in the changing rooms and restrooms. (Please take a photo or
video documentation simply using your mobile phone orwith any camerayou have. Send
me a photo orvideo. Share it on social media)

Play with the clothes. Dress up in public. Walk in it. Dance. Do a fashion shoot. Make a
party. Wash it, iron it, use it. Take it off and stay naked. Do whatever come to your mind.
Give the clothes away or return it. (Please take a photo orvideo documentation simply
using your mobile phone orwith any camerayou have. Send me a photo orvideo. Share it
on social media)

Your photo orvideo documentation of your action is the only way we can display your con-
tribution as part of the action!

Please send your pictures and videos with your consent form directly to:
studio@sejlakameric.com

This action is a collective process and it is great
that we are in it together!

Sejla Kamerié
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THE PARTYIS OVER

Sejla Kameri¢
Ongoing participatory action in public spaces
Started in 2019

#thepartyisover2020s

- Around 150 billion items of clothing are produced globally peryear* SUSTAINABLE AP-
PAREL COALITION MATERIALS, 2015

- Since 1996, the amount of clothes bought in the EU per person has increased by 40%
following a sharp fall in prices, which has reduced the life span of clothing®

- Europeans use nearly 26 kilos of textiles and discard about 11 kilos of them everyyear®

- Used clothes can be exported outside the EU, but are mostly (87%) incinerated or
landfilled*EUROPEAN PARLIAMENT, The impact of textile production and waste on the
environment

- In the USA textile waste has increased 811% since 1960 (most of which ends up in
landfill*ENVIRONMENT PROTECTION AGENCY

- Everyyear an estimated 300,000 tons of used clothing about 140 million worth — goes to
landfill in the UK¥*WRAP 2017

- Clothing has the 4th largest environmental impact after housing, transport and food.

- The production of clothing and shoes causes more CO2 emissions than global shipping
and air travel combined.

- Globally less than 1% of clothes are recycled as clothing, partly due to inadequate
technology*EUROPEAN PARLIAMENT, The impact of textile production and waste on
the environment

Fast fashion functions on a myth that used clothes will be, in some way, recycled. Global
waste disposal streams operate as a system in which used clothes are cheaply sold or
sent as an aid by the economically developed to the poorer countries. It is often eitherin-
tentionally camouflaged or naively interpretated as a “gift”.

For the public action ‘The Party is Over’ different black and white items of clothes are
chosen and bought on the final sales in second hand shops for less than 50p a piece just
before they would end up as waste in landfills across the Balkans. Selected clothes are
‘branded’ with a massage ‘The Party is Over’ and smuggled back to the affluent European
countries where they are offered for free in various public spaces (streets corners, public
parks, theaters, libraries, exhibition spaces etc.) This part of the action is symbolic -
return of the fashion waste to the countries from where clothes were discarded and ex-
ported as a “gift”

Public action ‘The Party is Over’ reflects on social and environmental anxieties. It com-
bines interventions and performances with photography and video works while reimagi-
ning what circular fashion model could be.

For the This is Badland Magazine theoretician Milica Trakilovi¢ delves into the expository
quality of Sejla Kamerié¢’s work The Party is Over (2019-) as it wilfully crosses symbolic
and actual borders. Countering the “out of sight, out of mind” rationale Trakilovi¢ writes, “
it is not only about addressing the fashion industry or more specifically fast fashion, with
its vicious cycle of hyper-production and toxic environmental impact, but pointing at the
act of forgetting and lack of historical awareness which keeps Europe in the state of self-
indulgent crisis’





